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In the Country We Love
The instant New York Times bestseller, now available in paperback and featuring a
new afterword from the author—the insider's guide to the Facebook/Cambridge
Analytica scandal, the inner workings of the tech world, and who really runs Silicon
Valley “Incisive. The most fun business book I have read this year. Clearly there
will be people who hate this book — which is probably one of the things that makes
it such a great read.” — Andrew Ross Sorkin, New York Times Imagine a
chimpanzee rampaging through a datacenter powering everything from Google to
Facebook. Infrastructure engineers use a software version of this “chaos monkey”
to test online services’ robustness—their ability to survive random failure and
correct mistakes before they actually occur. Tech entrepreneurs are society’s
chaos monkeys. One of Silicon Valley’s most audacious chaos monkeys is Antonio
García Martínez. After stints on Wall Street and as CEO of his own startup, García
Martínez joined Facebook’s nascent advertising team. Forced out in the wake of an
internal product war over the future of the company’s monetization strategy,
García Martínez eventually landed at rival Twitter. In Chaos Monkeys, this gleeful
contrarian unravels the chaotic evolution of social media and online marketing and
reveals how it is invading our lives and shaping our future.

Once You're Lucky, Twice You're Good
“An exhilarating, at times heartbreaking, and ultimately unforgettable journey that
lays bare the true human stakes of the world’s most popular game.”—Warren St.
John, best-selling author of Outcasts United Searching for soccer’s next superstars,
an audacious program called Football Dreams held tryouts for millions of 13-yearold boys across Africa. In The Away Game, Sebastian Abbot follows several of the
boys as they chase their dreams in a dizzying world of rich Arab sheikhs, moneyhungry agents, and soccer-mad European fans.

The Ecology of Attention
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Traces the stories of entrepreneurs who rose from the ashes of the dot-com bust to
create groundbreaking new Web companies, in an account that documents the
success stories of such examples as Facebook, MySpace, and YouTube.

The Mobile Wave
Thought provoking -Time Magazine Welcome to the attention economy, in which
the new scarcest resource isn't ideas or talent, but attention itself. This
groundbreaking book argues that today's businesses are headed for disasterunless they overcome the dangerously high attention deficits that threaten to
cripple today's workplace. Learn to manage this critical yet finite resource, or fail!
"A worthy message" -Publishers Weekly AUTHORBIO: Thomas H. Davenport is the
Director of the Accenture Institute for Strategic Change and author of Process
Innovation and Working Knowledge, Harvard Business School Press. John C. Beck is
an Associate Partner and Senior Research Fellow at the Accenture Institute for
Strategic Change.

Maverick!
A New Yorker and Fortune Best Book of the Year Analyzing the strategic
maneuvers of today’s great information powers–Apple, Google, and an eerily
resurgent AT&T–Tim Wu uncovers a time-honored pattern in which invention
begets industry and industry begets empire. It is easy to forget that every
development in the history of the American information industry–from the
telephone to radio to film–once existed in an open and chaotic marketplace
inhabited by entrepreneurs and utopians, just as the Internet does today. Each of
these, however, grew to be dominated by a monopolist or cartel. In this
pathbreaking book, Tim Wu asks: will the Internet follow the same fate? Could the
Web–the entire flow of American information–come to be ruled by a corporate
leviathan in possession of "the master switch"? Here, Tim Wu shows how a battle
royale for Internet’s future is brewing, and this is one war we dare not tune out.

Not So Fast
The stories are legendary, the characters unforgettable, the world horrible and
disturbing. Howard Phillips Lovecraft may have been a writer for only a short time,
but the creations he left behind after his death in 1937 have shaped modern horror
more than any other author in the last two centuries: the shambling god Cthulhu,
and the other deities of the Elder Things, the Outer Gods, and the Great Old Ones,
and Herbert West, Reanimator, a doctor who unlocked the secrets of life and death
at a terrible cost. In Lovecraft Unbound, more than twenty of today's most
prominent writers of literature and dark fantasy tell stories set in or inspired by the
works of H. P. Lovecraft.

Frenemies
Smart phones are just the beginning . . . A tech exec’s New York Times bestselling,
groundbreaking analysis of the impact of mobile intelligence. With the perspective
of a historian, the precision of a technologist, and the pragmatism of a CEO,
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Michael J. Saylor of MicroStrategy provides a panoramic view of the future mobile
world. He describes how: A Harvard education will be available to anyone with the
touch of a screen. Cash will become virtual software and crime proof. Cars, homes,
fruit, animals, and more will be tagged so they can tell you about themselves.
Buying an item will be as easy as pointing our mobile device to scan and pay. Land
and capital will become more of a liability than an asset. Social mobile media will
push all businesses to think and act like software companies. Employment will shift
as more service-oriented jobs are automated by mobile software. Products,
businesses, industries, economies, and even society will be altered forever as the
Mobile wave washes over us and changes the landscape. With so much change,
The Mobile Wave is a guidebook for individuals, business leaders, and public
figures who must navigate the new terrain as mobile intelligence changes
everything. “The visionary picture he paints of the future is captivating,
informative, and thought-provoking . . . Readers will be able understand and
appreciate his clear and engaging exploration of a complex, red-hot, and
thoroughly up-to-the minute topic.”—USA Today “A thoughtful romp across
invention and innovation.”—Fortune “A blueprint for impending change and a
sober warning for the laggards who resist it.”—Forbes.com

Time Travel
Attention merchant: an industrial-scale harvester of human attention. A firm whose
business model is the mass capture of attention for resale to advertisers. In nearly
every moment of our waking lives, we face a barrage of advertising enticements,
branding efforts, sponsored social media, commercials and other efforts to harvest
our attention. Over the last century, few times or spaces have remained
uncultivated by the 'attention merchants', contributing to the distracted, unfocused
tenor of our times. Tim Wu argues that this is not simply the byproduct of recent
inventions but the end result of more than a century's growth and expansion in the
industries that feed on human attention. From the pre-Madison Avenue birth of
advertising to TV's golden age to our present age of radically individualized
choices, the business model of 'attention merchants' has always been the same.
He describes the revolts that have risen against these relentless attempts to
influence our consumption, from the remote control to FDA regulations to Apple's
ad-blocking OS. But he makes clear that attention merchants grow ever-new
heads, and their means of harvesting our attention have given rise to the defining
industries of our time, changing our nature - cognitive, social, and otherwise - in
ways unimaginable even a generation ago.

Chaos Monkeys
Information overload, the shallows, weapons of mass distraction, the googlization
of minds: countless commentators condemn the flood of images and information
that dooms us to a pathological attention deficit. In this new book, cultural theorist
Yves Citton goes against the tide of these standard laments to offer a new
perspective on the problem of attention in the digital age. Phrases like paying
attention and investing ones attention attest to our mistaken belief that attention
can be conceptualized in narrow economic terms. We are constantly drawn
towards attempts to quantify and commodify attention, even down to counting the
number of 'likes' a picture receives on Facebook or a video on YouTube. By
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contrast, Citton argues that we should conceptualize attention as a kind of ecology
and examine how the many different environments to which we are exposed –
from advertising to literature, search engines to performance art – condition our
attention in different ways. In a world where the demands on our attention are
ever-increasing, this timely and original book will be of great interest to students
and scholars in media and communications and in literary and cultural studies, and
to anyone concerned about the long-term consequences of the profusion of images
as well as digital content in the age of the internet.

Madison Avenue Manslaughter
When President Dwight D. Eisenhower prepared to leave the White House in 1961,
he did so with an ominous message for the American people about the "disastrous
rise" of the military-industrial complex. Fifty years later, the complex has morphed
into a virtually unstoppable war machine, one that dictates U.S. economic and
foreign policy in a direct and substantial way. Based on his experiences as an
award-winning Washington-based reporter covering national security, James
McCartney presents a compelling history, from the Cold War to present day that
shows that the problem is far worse and far more wide-reaching than anything
Eisenhower could have imagined. Big Military has become "too big to fail" and has
grown to envelope the nation's political, cultural and intellectual institutions. These
centers of power and influence, including the now-complicit White House and
Congress, have a vested interest in preparing and waging unnecessary wars. The
authors persuasively argue that not one foreign intervention in the past 50 years
has made us or the world safer. With additions by Molly Sinclair McCartney, a
fellow journalist with 30 years of experience, America's War Machine provides the
context for today's national security state and explains what can be done about it.

America's War Machine
There's a well-known story about an older fish who swims by two younger fish and
asks, "How's the water?" The younger fish are puzzled. "What's water?" they ask.
Many of us today might ask a similar question: What's technology? Technology
defines the world we live in, yet we're so immersed in it, so encompassed by it,
that we mostly take it for granted. Seldom, if ever, do we stop to ask what
technology is. Failing to ask that question, we fail to perceive all the ways it might
be shaping us. Usually when we hear the word "technology," we automatically
think of digital de- vices and their myriad applications. As revolutionary as
smartphones, online shop- ping, and social networks may seem, however, they t
into long-standing, deeply entrenched patterns of technological thought as well as
practice. Generations of skeptics have questioned how well served we are by those
patterns of thought and practice, even as generations of enthusiasts have
promised that the latest innovations will deliver us, soon, to Paradise. We're not
there yet, but the cyber utopians of Silicon Valley keep telling us it's right around
the corner. What is technology, and how is it shaping us? In search of answers to
those crucial questions, Not So Fast draws on the insights of dozens of scholars
and artists who have thought deeply about the meanings of machines. The book
explores such dynamics as technological drift, technological momentum,
technological disequilibrium, and technological autonomy to help us understand
the interconnected, inter- woven, and interdependent phenomena of our
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technological world. In the course of that exploration, Doug Hill poses penetrating
questions of his own, among them: Do we have as much control over our machines
as we think? And who can we rely on to guide the technological forces that will
determine the future of the planet?

The Curse of Bigness
An intimate and profound reckoning with the changes buffeting the $2 trillion
global advertising and marketing business from the perspective of its most
powerful players, by the bestselling author of Googled Advertising and marketing
touches on every corner of our lives, and the industry is the invisible fuel powering
almost all media. Complain about it though we might, without it the world would be
a darker place. But of all the industries wracked by change in the digital age, few
have been turned on their heads as dramatically as this one. Mad Men are turning
into Math Men (and women--though too few), an instinctual art is transforming into
a science, and we are a long way from the days of Don Draper. Frenemies is Ken
Auletta's reckoning with an industry under existential assault. He enters the rooms
of the ad world's most important players, meeting the old guard as well as new
powers and power brokers, investigating their perspectives. It's essential reading,
not simply because of what it reveals about this world, but because of the potential
consequences: the survival of media as we know it depends on the money
generated by advertising and marketing--revenue that is in peril in the face of
technological changes and the fraying trust between the industry's key players.

Writing on the Wall
The advertising industry has reached a critical, even dangerous point in its
development – agencies destroy themselves by doing increased work for less
money – so what are the logical consequences of the failure to act? Growing
workloads and declining fees have created a ‘recipe for disaster’. For the first time,
Michael Farmer offers a solution to avoid this seemingly inevitable disaster. This
book offers the world’s first effective definition of ‘the real agency problem’. Once
the problem is understood, then the author offers corrective solutions. Now in its
third edition, Madison Avenue Manslaughter has been updated to include industry
developments from 2017-2018, plus new material and chapters. This book is a call
to action for the 21st century breed of ‘mad men’, which outlines the industry
problems and encourages agencies and their clients to take action to keep this
disaster at bay. These actions form the basis of a strategic response by agency
CEOs as well as corporate chief marketing officers.

The Attention Merchants
Kelso challenges readers to reflect on the social impact of advertising from
multiple perspectives. Topics include but are not limited to: a history of modern
advertising in the US, how advertising can privilege or marginalize social
constructions of identity, the problematic targeting of children, and the masks
behind corporate advertising.

Gandhi & Churchill
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This book offers a considered voice on the advertising chaos that colours our
rapidly changing media environment in a world of fake news, fast facts and
seriously depleted attention stamina. Rather than simply herald disruption, Karen
Nelson-Field starts an intelligent conversation on what it will take for businesses to
win in an attention economy, the advertising myths we need to leave behind and
the scientific evidence we can use to navigate a complex advertising and media
ecosystem. This book makes sense of viewability standards, coverage and clutter;
it talks about the real quality behind a qCPM and takes a deep dive into the
relationship between attention and sales. It explains the stark reality of human
attention processing in advertising. Readers will learn how to maximise a viewer’s
divided attention by leveraging specific media attributes and using attentiongrabbing creative triggers. Nelson-Field asks you to pay attention to a disrupted
advertising future without panic, but rather with a keen eye on the things that
brand owners can learn to control.

The Attention Economy and How Media Works
The co-host of the popular NPR podcast Planet Money provides a well-researched,
entertaining, somewhat irreverent look at how money is a made-up thing that has
evolved over time to suit humanity's changing needs. Money only works because
we all agree to believe in it. In Money, Jacob Goldstein shows how money is a
useful fiction that has shaped societies for thousands of years, from the rise of
coins in ancient Greece to the first stock market in Amsterdam to the emergence
of shadow banking in the 21st century. At the heart of the story are the fringe
thinkers and world leaders who reimagined money. Kublai Khan, the Mongol
emperor, created paper money backed by nothing, centuries before it appeared in
the west. John Law, a professional gambler and convicted murderer, brought
modern money to France (and destroyed the country's economy). The
cypherpunks, a group of radical libertarian computer programmers, paved the way
for bitcoin. One thing they all realized: what counts as money (and what doesn't) is
the result of choices we make, and those choices have a profound effect on who
gets more stuff and who gets less, who gets to take risks when times are good, and
who gets screwed when things go bad. Lively, accessible, and full of interesting
details (like the 43-pound copper coins that 17th-century Swedes carried strapped
to their backs), Money is the story of the choices that gave us money as we know it
today.

The Attention Merchants
The star of Orange is the New Black and Jane the Virgin presents her personal story
of the real plight of undocumented immigrants in this country Diane Guerrero, the
television actress from the megahit Orange is the New Black and Jane the Virgin,
was just fourteen years old on the day her parents were detained and deported
while she was at school. Born in the U.S., Guerrero was able to remain in the
country and continue her education, depending on the kindness of family friends
who took her in and helped her build a life and a successful acting career for
herself, without the support system of her family. In the Country We Love is a
moving, heartbreaking story of one woman's extraordinary resilience in the face of
the nightmarish struggles of undocumented residents in this country. There are
over 11 million undocumented immigrants living in the US, many of whom have
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citizen children, whose lives here are just as precarious, and whose stories haven't
been told. Written with bestselling author Michelle Burford, this memoir is a tale of
personal triumph that also casts a much-needed light on the fears that haunt the
daily existence of families likes the author's and on a system that fails them over
and over.

The Curse of Bigness
One of the Best Books of the Year The San Francisco Chronicle * The Philadelphia
Inquirer * Vox * The Globe and Mail (Toronto) From Tim Wu, author of the awardwinning The Master Switch ( a New Yorker and Fortune Book of the Year) and who
coined the term "net neutrality”—a revelatory, ambitious and urgent account of
how the capture and re-sale of human attention became the defining industry of
our time. Ours is often called an information economy, but at a moment when
access to information is virtually unlimited, our attention has become the ultimate
commodity. In nearly every moment of our waking lives, we face a barrage of
efforts to harvest our attention. This condition is not simply the byproduct of recent
technological innovations but the result of more than a century's growth and
expansion in the industries that feed on human attention. Wu’s narrative begins in
the nineteenth century, when Benjamin Day discovered he could get rich selling
newspapers for a penny. Since then, every new medium—from radio to television
to Internet companies such as Google and Facebook—has attained commercial
viability and immense riches by turning itself into an advertising platform. Since
the early days, the basic business model of “attention merchants” has never
changed: free diversion in exchange for a moment of your time, sold in turn to the
highest-bidding advertiser. Full of lively, unexpected storytelling and piercing
insight, The Attention Merchants lays bare the true nature of a ubiquitous reality
we can no longer afford to accept at face value.

Money
The rise of ubiquitous information technology--smartphones, unbridled Internet
access, and various applications of these tools--has interacted with the ways we
are wired to think, feel, and behave. This book provides a fascinating look at the
impact of the Internet and technology through the lens of human capacity.
Chapters examine what makes these technologies so addictive; their effect on
emotional well-being, memory, learning, and driving; replenishing depleted
cognitive reserves; and how to chart a way forward in the attention economy.

Travels
#1 New York Times Bestseller Oprah's Book Club Selection The “extraordinary . . .
monumental masterpiece” (Booklist) that changed the course of Ken Follett’s
already phenomenal career. Look out for the prequel, The Evening and the
Morning, coming from Viking in September 2020. “Follett risks all and comes out a
clear winner,” extolled Publishers Weekly on the release of The Pillars of the Earth.
A departure for the bestselling thriller writer, the historical epic stunned readers
and critics alike with its ambitious scope and gripping humanity. Today, it stands
as a testament to Follett’s unassailable command of the written word and to his
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universal appeal. The Pillars of the Earth tells the story of Philip, prior of
Kingsbridge, a devout and resourceful monk driven to build the greatest Gothic
cathedral the world has known . . . of Tom, the mason who becomes his
architect—a man divided in his soul . . . of the beautiful, elusive Lady Aliena,
haunted by a secret shame . . . and of a struggle between good and evil that will
turn church against state and brother against brother. A spellbinding epic tale of
ambition, anarchy, and absolute power set against the sprawling medieval canvas
of twelfth-century England, this is Ken Follett’s historical masterpiece.

Paid Attention
From the man who coined the term "net neutrality" and who has made significant
contributions to our understanding of antitrust policy and wireless
communications, comes a call for tighter antitrust enforcement and an end to
corporate bigness.

The Master Switch
Argues that human freedom is threatened by systems of intelligent persuasion
developed by tech giants who compete for our time and attention. This title is also
available as Open Access.

Black Ops Advertising
A treasury of inspirational readings, accompanied by personal reflections and
meditations, features works by Helen Keller, Barbara Kingsolver, Thomas Aquinas,
and others on such themes as nature, relationships, creativity, and work

The Attention Merchants
Elegantly tracing the intellectual history of computer science, Foer puts the DNA of
the very idea of "tech" under the microscope. Google, Facebook, Apple, and
Amazon, he argues, are breaking laws intended to protect intellectual property and
privacy. This is not the path towards freedom and prosperity, but the total
automation and homogenization of our social, political, and intellectual lives.
Today's corporate giants want access to every facet of our identities and influence
over every corner of our lives. Foer both indicts these companies, and shapes a
path towards reining them in.

World Without Mind
From the bestselling author of Jurassic Park, Timeline, and Sphere comes a deeply
personal memoir full of fascinating adventures as he travels everywhere from the
Mayan pyramids to Kilimanjaro. Fueled by a powerful curiosity—and by a need to
see, feel, and hear, firsthand and close-up—Michael Crichton's journeys have
carried him into worlds diverse and compelling—swimming with mud sharks in
Tahiti, tracking wild animals through the jungle of Rwanda. This is a record of those
travels—an exhilarating quest across the familiar and exotic frontiers of the outer
world, a determined odyssey into the unfathomable, spiritual depths of the inner
Page 8/15

File Type PDF The Attention Merchants The Epic Struggle To Get Inside Our
Heads
world. It is an adventure of risk and rejuvenation, terror and wonder, as exciting as
Michael Crichton's many masterful and widely heralded works of fiction.

The Attention Economy
Gleick's story begins at the turn of the twentieth century with the young H.G. Wells
writing and rewriting the fantastic tale that became his first book, an international
sensation, The Time Machine. A host of forces were converging to transmute the
human understanding of time, some philosophical and some technological--the
electric telegraph, the steam railroad, the discovery of buried civilizations, and the
perfection of clocks. Gleick tracks the evolution of time travel as an idea in the
culture--from Marcel Proust to Doctor Who, from Woody Allen to Jorge Luis Borges.
He explores the inevitable looping paradoxes and examines the porous boundary
between pulp fiction and modern physics. Finally, he delves into a temporal shift
that is unsettling our own moment: the instantaneous wired world, with its allconsuming present and vanishing future.

The Marketplace of Attention
The birthplace of Boccaccio, Machiavelli, and the powerful Medici family, Florence
was also the first great banking and commercial centre of continental Europe. The
city's middle-class merchants, though lacking the literary virtuosity of its most
famous sons, were no less prolific as writers of account books, memoirs, and
diaries. Written by ordinary men, these first-hand accounts of commercial life
recorded the everyday realities of their businesses, families, and personal lives
alongside the high drama of shipwrecks, plagues, and political conspiracies.
Published in Italian in 1986, Vittore Branca's collection of these accounts
established the importance of the genre to the study of Italian society and culture.
This new English translation of Merchant Writers includes all the texts from the
original Italian edition in their entirety. Moreover, it offers a gripping personal
introduction to the mercantile world of medieval and Renaissance Florence.

The Body Builders
Today we are endlessly connected: constantly tweeting, texting or e-mailing. This
may seem unprecedented, yet it is not. Throughout history, information has been
spread through social networks, with far-reaching social and political effects.
Writing on the Wall reveals how an elaborate network of letter exchanges
forewarned of power shifts in Cicero's Rome, while the torrent of tracts circulating
in sixteenth-century Germany triggered the Reformation. Standage traces the
story of the rise, fall and rebirth of social media over the past 2,000 years offering
an illuminating perspective on the history of media, and revealing that social
networks do not merely connect us today – they also link us to the past.

The Internet Trap
We're three decades into a global experiment: what happens when the major
nations of the world weaken their control on the size and power of corporate giants
and allow unrestricted expansion? In The Curse of Bigness Tim Wu exposes the
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threats monopolies pose to economic stability and social freedom around the
world. Aided by the globalization of commerce and finance, in recent years, we
have seen takeovers galore that make a mockery of the ideals of competition and
economic freedom. Such is the reality of the 'curse of bigness': stifled
entrepreneurship, stalled productivity, dominant tech giants like Facebook and
Google, and fewer choices for consumers. Urgent and persuasive, this bold
manifesto argues that we need to rediscover the anti-monopoly traditions that
brought great peace and prosperity in the past.

The Kingdom of Liars
One of the Best Books of the Year The San Francisco Chronicle * The Philadelphia
Inquirer * Vox * The Globe and Mail (Toronto) From Tim Wu, author of the awardwinning The Master Switch ( a New Yorker and Fortune Book of the Year) and who
coined the term "net neutrality"--a revelatory, ambitious and urgent account of
how the capture and re-sale of human attention became the defining industry of
our time. Ours is often called an information economy, but at a moment when
access to information is virtually unlimited, our attention has become the ultimate
commodity. In nearly every moment of our waking lives, we face a barrage of
efforts to harvest our attention. This condition is not simply the byproduct of recent
technological innovations but the result of more than a century's growth and
expansion in the industries that feed on human attention. Wu's narrative begins in
the nineteenth century, when Benjamin Day discovered he could get rich selling
newspapers for a penny. Since then, every new medium--from radio to television to
Internet companies such as Google and Facebook--has attained commercial
viability and immense riches by turning itself into an advertising platform. Since
the early days, the basic business model of "attention merchants" has never
changed: free diversion in exchange for a moment of your time, sold in turn to the
highest-bidding advertiser. Full of lively, unexpected storytelling and piercing
insight, The Attention Merchants lays bare the true nature of a ubiquitous reality
we can no longer afford to accept at face value.

The Pillars of the Earth
In this brilliant debut fantasy, a story of secrets, rebellion, and murder are
shattering the Hollows, where magic costs memory to use, and only the son of the
kingdom’s despised traitor holds the truth. Michael is branded a traitor as a child
because of the murder of the king’s nine-year-old son, by his father David
Kingman. Ten years later on Michael lives a hardscrabble life, with his sister Gwen,
performing crimes with his friends against minor royals in a weak attempt at
striking back at the world that rejects him and his family. In a world where memory
is the coin that pays for magic, Michael knows something is there in the hot white
emptiness of his mind. So when the opportunity arrives to get folded back into
court, via the most politically dangerous member of the kingdom’s royal council,
Michael takes it, desperate to find a way back to his past. He discovers a royal
family that is spiraling into a self-serving dictatorship as gun-wielding rebels clash
against magically trained militia. What the truth holds is a set of shocking
revelations that will completely change the Hollows, if Michael and his friends and
family can survive long enough to see it.
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Human Capacity in the Attention Economy
From Facebook to Talking Points Memo to the New York Times, often what looks
like fact-based journalism is not. It’s advertising. Not only are ads indistinguishable
from reporting, the Internet we rely on for news, opinions and even impartial sales
content is now the ultimate corporate tool. Reader beware: content without a
corporate sponsor lurking behind it is rare indeed. Black Ops Advertising dissects
this rapid rise of “sponsored content,” a strategy whereby advertisers have
become publishers and publishers create advertising—all under the guise of
unbiased information. Covert selling, mostly in the form of native advertising and
content marketing, has so blurred the lines between editorial content and
marketing message that it is next to impossible to tell real news from paid
endorsements. In the 21st century, instead of telling us to buy, buy, BUY,
marketers “engage” with us so that we share, share, SHARE—the ultimate subtle
sell. Why should this concern us? Because personal data, personal relationships,
and our very identities are being repackaged in pursuit of corporate profits.
Because tracking and manipulation of data make “likes” and tweets and followers
the currency of importance, rather than scientific achievement or artistic talent or
information the electorate needs to fully function in a democracy. And because we
are being manipulated to spend time with technology, to interact with “friends,” to
always be on, even when it is to our physical and mental detriment.

Merchant Writers
Semler turned his family's business, the aging Semco corporation of Brazil, into the
most revolutionary business success story of our time. By eliminating uneeded
layers of management and allowing employees unprecedented democracy in the
workplace, he created a company that challenged the old ways and blazed a path
to success in an uncertain economy.

Spiritual Literacy
In this fascinating and meticulously researched book, bestselling historian Arthur
Herman sheds new light on two of the most universally recognizable icons of the
twentieth century, and reveals how their forty-year rivalry sealed the fate of India
and the British Empire. They were born worlds apart: Winston Churchill to Britain’s
most glamorous aristocratic family, Mohandas Gandhi to a pious middle-class
household in a provincial town in India. Yet Arthur Herman reveals how their lives
and careers became intertwined as the twentieth century unfolded. Both men
would go on to lead their nations through harrowing trials and two world wars—and
become locked in a fierce contest of wills that would decide the fate of countries,
continents, and ultimately an empire. Gandhi & Churchill reveals how both men
were more alike than different, and yet became bitter enemies over the future of
India, a land of 250 million people with 147 languages and dialects and 15 distinct
religions—the jewel in the crown of Britain’s overseas empire for 200 years. Over
the course of a long career, Churchill would do whatever was necessary to ensure
that India remain British—including a fateful redrawing of the entire map of the
Middle East and even risking his alliance with the United States during World War
Two. Mohandas Gandhi, by contrast, would dedicate his life to India’s liberation,
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defy death and imprisonment, and create an entirely new kind of political
movement: satyagraha, or civil disobedience. His campaigns of nonviolence in
defiance of Churchill and the British, including his famous Salt March, would
become the blueprint not only for the independence of India but for the civil rights
movement in the U.S. and struggles for freedom across the world. Now master
storyteller Arthur Herman cuts through the legends and myths about these two
powerful, charismatic figures and reveals their flaws as well as their strengths. The
result is a sweeping epic of empire and insurrection, war and political intrigue, with
a fascinating supporting cast, including General Kitchener, Rabindranath Tagore,
Franklin Roosevelt, Lord Mountbatten, and Mohammed Ali Jinnah, the founder of
Pakistan. It is also a brilliant narrative parable of two men whose great successes
were always haunted by personal failure, and whose final moments of triumph
were overshadowed by the loss of what they held most dear. From the Hardcover
edition.

Lovecraft Unbound
As ever, the onus is on brands to find compelling ways to earn the attention of the
consumer. Yet content scarcity has given way to overload, fixed channels have
dissolved into fluid networks, and audiences have become participants in
consumer-driven conversations. This shift requires a new course of action for
brands; it demands new marketing imperatives. Paid Attention is a guide to
modern advertising ideas: what they are, why they are evolving and how to have
them. Spanning communication theory, neuroscience, creativity and innovation,
media history, branding and emerging technologies, it explores the strategic
creation process and how to package ideas to attract the most attention in the
advertising industry. Packed with real-world examples of advertising campaigns for
companies including Sony, Red Bull, HP and many more, Paid Attention provides a
robust model for influencing human behaviour. Referencing a wide body of theory
and praxis, from behavioural economics and sociology to technology and even
science fiction, Faris Yakob maps advertising onto a wider analysis of culture.
Containing practical advertising and branding templates, including a new
advertising planning toolkit, it is ideal for students and practitioners looking to get
noticed in today's cluttered marketplace.

The Away Game: The Epic Search for Soccer's Next Superstars
A freewheeling, sharp-shooting indictment of a tech-besotted culture. With razor
wit, Nicholas Carr cuts through Silicon Valley’s unsettlingly cheery vision of the
technological future to ask a hard question: Have we been seduced by a lie?
Gathering a decade’s worth of posts from his blog, Rough Type, as well as his
seminal essays, Utopia Is Creepy is “Carr’s best hits for those who missed the last
decade of his stream of thoughtful commentary about our love affair with
technology and its effect on our relationships” (Richard Cytowic, New York Journal
of Books). Carr draws on artists ranging from Walt Whitman to the Clash, while
weaving in the latest findings from science and sociology. Carr’s favorite targets
are those zealots who believe so fervently in computers and data that they
abandon common sense. Cheap digital tools do not make us all the next Fellini or
Dylan. Social networks, diverting as they may be, are not vehicles for selfenlightenment. And “likes” and retweets are not going to elevate political
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discourse. Utopia Is Creepy compels us to question the technological momentum
that has trapped us in its flow. “Resistance is never futile,” argues Carr, and this
book delivers the proof.

Utopia Is Creepy: And Other Provocations
Why there is no such thing as a free audience in today's attention economy The
internet was supposed to fragment audiences and make media monopolies
impossible. Instead, behemoths like Google and Facebook now dominate the time
we spend online—and grab all the profits. This provocative and timely book sheds
light on the stunning rise of the digital giants and the online struggles of nearly
everyone else, and reveals what small players can do to survive in a game that is
rigged against them. Challenging some of the most enduring myths of digital life,
Matthew Hindman explains why net neutrality alone is no guarantee of an open
internet, and demonstrates what it really takes to grow a digital audience in
today's competitive online economy.

The Social Impact of Advertising
Feature films, television shows, homemade videos, tweets, blogs, and breaking
news: digital media offer an always-accessible, apparently inexhaustible supply of
entertainment and information. Although choices seems endless, public attention
is not. In The Marketplace of Attention, James Webster explains how audiences
take shape in the digital age.

The Attention Merchants
A revelatory look at the rise of the 'attention merchants', the advertising
marketeers who influence and control our consumption in ways previously
unimagined

Stand Out of Our Light
Fareed Zakaria GPS Book of the Week Weaving together vivid storytelling and
groundbreaking science, The Body Builders explores the current revolution in
human augmentation, which is helping us to triumph over the limitations and
constraints we have long accepted as an inevitable part of being human For
millennia, humans have tried—and often failed—to master nature and transcend
our limits. But this has started to change. The new scientific frontier is the human
body: the greatest engineers of our generation have turned their sights inward,
and their work is beginning to revolutionize mankind. In The Body Builders, Adam
Piore takes us on a fascinating journey into the field of bioengineering—which can
be used to reverse engineer, rebuild, and augment human beings—and paints a
vivid portrait of the people at its center. Chronicling the ways new technology has
retooled our physical expectations and mental processes, Piore visits people who
have regrown parts of their fingers and legs in the wake of terrible traumas, tries
on a muscle suit that allows him to lift ninety pounds with his fingertips, dips into
the race to create “Viagra for the brain,” and shadows the doctors trying to give
mute patients the ability to communicate telepathically. As science continues to
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lay bare the mysteries of human performance, it is helping us to see—and
exist—above our expectations. The Body Builders will take readers beyond the
headlines and the hype to introduce them to the inner workings and the outer
reaches of our bodies and minds, and explore how new developments are
changing, and will forever change, what is possible for humankind.
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